Mattawan, Michigan

Comprehensive Plan

/G

W

e==—— 1

| @\- C
e

THE LAKOTA GROUP
Gewalt Hamilton & Associates

B~

Goodman Williams Group

DRAFT FOR COMMISSION/COUNCIL REVIEW

December 2007



Mattawan Comprehensive Plan

Acknowledgements

Acknowledgements
VILLAGE COUNCIL

Terri MclLean, President
Harriet Kucinich

Pam Smith

Margot Bemer

Lesley Markle

Scott Smith

James Kirklin

PLANNING COMMISSION

Nick Hatzinikolis, Chair
Arleyne Cox

Bill Elmer

Scott Smith

Julie Simon

The Village of Mattawan wishes to thank all those who contributed to the content and review
of this Plan, especially Village residents, property owners, businesses, and institutions.

Village of Mattawan Central Street Master Plan prepared by:
24221 Front Avenue The Lakota Group

Mattawan, Michigan Gewalt Hamilton & Associates

(269) 668-2128 Goodman Williams Group




Mattawan Comprehensive Plan

Contents

Contents

SECTION 1: INTRODUCTION

PLANNING MISSTON . oottt et e et e e e e e e et eee s eeeeaaseaeesarseesaasseessasseeesasseesaasseessaseeeans 1.1
PLANNING PROCIESS ..ottt e e et e e e et e e e et e saaeeaaesaeseessaaeessasseeesasseesaasseessaseeeaas 1.1
PLAN PURPOST ettt e e et e e e ae e e e et e e e s atesaaasaeesasseessaassessasseeesaeseeeaasseeesasaeesns 1.2
SECTION 2: THE COMMUNITY

COMMUNITY CONTE X T ettt et e et e eeeee e eeseteeseeteeeeraeeseaseeeesesaeeseseeesaaseeessannes 2.1
GOVERNANCE STRUCTURE ettt et et e e e et eeeeeeeeeeeseeeseeesereesereesseenas 2.2
COMMUNITY HIST ORY ettt ettt et e e e e e eeeeeeseeeeeeaeeseaseeessesaeeseseaeseaseeesennnes 2.2
DEMOGRAPHIC PROTFTLLE ..ottt e e te e e e eeeeeeeeesaseesereeseeeseeeessseesaneessneas 2.2
SECTION 3: LAND USE + ZONING

TLAIND USKE ettt et e e e et e e e e e e e e e s e e e s st aeaaasaaesaaseeesssseesaaseeesaaseeessnseeesanneeesns 3.1
I OIN TN G ettt e e e e e e et e e e et e e e e et e eeaaaaeeeaaeeeeaaeaeaeaereeeaneeeeaaaaeeaataeeeareeeaaaaeann 3.13
OPEN SPACE + NATURAL RESOURCES ..ottt eeeeeeaeeeeeesesaeaaans 3.17
SECTION 4: COMMUNITY FACILITIES

VLI AGE et e et e et e e e e e s aueeeaaeesaae e e et eaaee e e e e e eaeeeeaneeauaesaneesaneesaeeesneeeanes 4.1
T B R A RY ettt e et e et e et e et e e et e e e e e e ne e et e auae e et e e et eeaateeaateeartesante et eenaeeanes 4.1
SCHOOILLS ettt e e et e e e et e e e e teeeasateesesatesaaateesasaeeesaaeesensetessasaaeesaaeessseneeaaee 4.1
UTTLITIIES oottt ettt e e et e e et e e e te e s et e e seaaeeeeaeaeesaaeeesanaaeeeasaeesaseeeesseeesananeesas 4.3
SECTION 5: TRANSPORTATION

ARTA RO A D I A Y S ettt e e et e e e et e e e et e e eea e esaateesaastaessaseesaasseesasseeesaaseeeaanseeesaseeeans 51
TRATFEFTIC VOILUMES ..ottt e et e e e e et e e ee e e saeeeaessaeeesaaseeesasseeesaaseeeaansaeesaseeeens 54
GENERATL OBSERVATTIONS .ottt ettt e e e e eeeeeeeseeeeesaeaeessaeeeesasseesasreeessssseessanees 5.6
BUS SERVICT ..ot e et e e e e e et e e e et e e s et e esaeaeesaseeesaaeesaaeeeesaseeesasseesaaaees 5.11
RATL SERVICT ..ottt e et e e e e e et e e e et e e e e e e eaaeaeesaseeesaseesaaeeeesaseeesaseesaaees 5.12
SECTION 6: MARKET ANALYSIS

DEMOGRATPHICS et ee et e et e e et e e e teeetesaeesaetesaeeesaseeaseeesaseessaeeaseesaseesannes 6.1
JECONOMY ettt ettt e et e e e et e e s e teeeaaateesae et eesaeeeseanaaeesasseeesaaaeesassaeesasseeeesseeesansneesas 6.4
THOUSIING MARKIET ettt ettt e eee e et e e et e eetesaatesaeeseeeeeaeeeeaseesseeessseeeseesasaesareesannes 6.9
RIET AL MARIKET ettt ettt et e et e et e e et e e ae e e e eeatesaeesareesaneeaaseesaseessseessesaeesaseesane 6.15
HOTEL MARIKET ettt ettt et et e ee e ee et e et e e e eeaesaeesaseesaseesaseesaseessseesssesaseesaseesans 6.21
DEVELOPMENT PROGRAM. ..ottt eeeeeeeeeeeeeeeeeeaseeesssessseseeesareesereenans 6.22




Mattawan Comprehensive Plan

Contents
SECTION 7: CONSTRAINTS + OPPORTUNITIES
CONSTRAINTS/ISSUES/NEGATIVES . ..o oottt eveeeeeeseeeeressessessenes 7.1
OPPORTUNITIES/STRENGTHS/POSTITIVES ...ttt eteeeeeeetereaseeseesneenan 7.6
SECTION 8: THE FUTURE MATTAWAN
COMMUDNITY VISTON ettt e e e e e et e e e e e e e eeeeearteesaaeesaanaaessaseeeesaaeesaaeees 8.1
FUTURE LAND USE PLAN ettt ee e te e et e e et e e et eeeeeeseseeseaeeseeesaseessssessreesssaesaeeen 8.3
FUTURE ROADWAY NETWORIK ...ttt e e aeee e e e eeeaeseeeeseeeseeesseeesseesseens 8.5
FUTURE INFRASTRUCTURE ..ottt eeeeeeeeeeseeeeeeeeeaeeeseeaeseeeeseeeessnesans 8.10
SECTION 9: GOALS + OB]ECTIVES
COMMUNITY CONTEXT = GOAL oottt eee e et et eeseeeeseeeeseeseaeseeesereesane 9.1
RESIDENTIAL LAND USE = GOAL oottt e e e e seeeseeesseeseeeeesaeesssees 9.2
COMMERCIAL LAND USE = GOAL ..ottt ettt eeeeeeeeeeesaeeeseeseeeseeesereesane 9.3
OFFICE/INDUSTRIAL LAND USE — GOAL ...uoteteeeeeeeeeeeeeeeeeeeeteeeeeeeeeeereeveseeeenesesneenan 9.4
OPEN SPACE AND TRAILS = GOAL ..ottt eeeeeeeeeeeeeseteseeeseeesee 9.5
COMMUNITY FACILITIES = GOAL . ettt ettt eeeeeeeseeeeeeseeeseaeesereesne 9.6
TRANSPORTATION = GOAL ettt eeeeeeeeeeeeeeeeeeeeeseaeeseaeeseseessaeesseeesnes 9.7
COMMUNITY CHARACTER = GOAL ..ttt et et eeeeeeeseeeeeeeeeeseeesernesne 9.9
SECTION 10: PLANNING SUB-AREAS
OV E RV I e e e e e e e e et e e e e e e e s eeeeeeeaseaaeeeesaessaeeeesesasseeneeeesannnes 10.1
TOWN CENTIER ..ottt et e e et eeae et e e eaeeeeaaaeesaearesaaaeesaseeeseseeesasneesanne 10.2
BUSINESS PARIK NORTH ettt ettt e et eeeeeeaeeeeseeeeseesaeeseeeseeessseesaseean 10.8
INTERCHANGE COMMERCTAL ..ttt eeeeeeeeeeeeeeeeeeeeseeesaesaeeen 10.12
DIONINT OWN ettt et e e e e e e e et e e e e eeeeaaeeaeeaaeeeseaeeesaaeaesaaaeeeaaeeesaasseeesasreeeaan 10.16
MATIN A IMOGTILLEN ettt et e e e et e e et e e e e e et e s e eaeeeeaeeeeeeeaeeesaseesaaeesareesanean 10.20
NEW RESTD EINTTAL ..ottt et e et e e e e e e e e e e e esaeesaaeeesaeraeesasaeeesaseeessaeeasanne 10.24
SECTION 11: IMPLEMENTATION
ACTTION STEPS et ettt ee e et et ese et et aseeteteseeseseseesetasesseneeseesetenessensenesseees 111
PRIORITY PROJECTS ..ottt sese sttt ssssesaees 11.4
IMPLEMENTATION TOOLS ...ttt eeeeeetereeseetenesseeteessessessesesseeesesseeone 11.7
APPENDIX






